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STUDY OVERVIEW

The Country Radio Broadcasters, Inc. (CRB), with sponsoring support from the
Country Music Association (CMA), commissioned Coleman Insights to conduct
this study. Its primary goals are to gain deeper insights into the attitudes and
perceptions of Country radio partisans (P1 listeners) about the state of Country
radio and Country music, as well as their adoption and engagement with new
media and new technology.

The study consists of 5000 online interviews of 12- to 64-year-old Country radio
P1 listeners recruited from the databases of 12 participating stations supplied by
the CRB. The markets surveyed in this study include: Atlanta, Austin, Baltimore,
Charlotte, Minneapolis, Philadelphia, Phoenix, Portland, Salt Lake City, Seattle,
Tampa and Washington, D.C.

The sample for the study is weighted and balanced to mirror the composition of
the net unduplicated Cume audiences of the participating stations according to
Arbitron ratings data. Much of the study is trended with the last national Country
P1 study commissioned by the CRB in March 2007.

In addition, we conducted a companion study to measure how the Country radio
and Country music “industry” believes Country radio P1s feel about the state of
Country radio and Country music as well as their attitudes and beliefs about new
media. The goal of this companion study is to identify how well the industry
actually knows its consumers and to help identify misperceptions or gaps in the

industry’s knowledge.

The industry study consists of 171 online interviews of CRB members solicited by
email from the CRB membership database. Approximately two-thirds of the

participants are Country radio programmers or managers, with the remaining
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one-third comprised of professionals from record label management, sales, A&R
or promotions (11%), artists, songwriters or artist management (11%) or other
miscellaneous industry functions, such as concert promotion, publicity, music

publishing, production and engineering (12%).
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KEY FINDINGS

This section contains the key findings of The Country P1 Consumer & New
Media study completed for CRB. A subsequent section offers Coleman Insights’

recommendations based on these findings.

COUNTRY VITAL SIGNS STRONG AND POSITIVE

From many angles, this study confirms the overall health and appeal of Country

radio and Country music, even somewhat more so than in the 2007 study.

Country radio preference and usage by location and daypart remain high.
Country P1s are very satisfied with what they hear on their favorite Country
stations and Country P1ls are happier than ever with the choices they have for

Country radio.

Country radio listening momentum remains very strong, as 83% of Country P1s
perceive they are “listening more” to Country radio than a year ago. This is

consistent with momentum levels measured in 2007.

The main reasons Country Pls are “listening more” to Country radio are the
perceptions that “Country music is better” (51%), they are “listening more to
radio” in general (45%), Country radio is “more family-friendly” (33%) and their

“Country station has gotten better” (32%).

The overwhelming majority of Country P1ls (50%) believe the “Country music
coming out today” is better than it was a few years ago by a five-to-one margin
over those (10%) who think today’s Country music “is worse.”
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The passion for and evaluation of the most popular artists is as high, if not a little
higher, than in 2007.

The top ten most popular artists of those evaluated by consumers are Brad
Paisley, Tim McGraw, Lady Antebellum, Kenny Chesney, Zac Brown Band,
George Strait, Jason Aldean, Carrie Underwood, Alan Jackson and Blake
Shelton. It is noteworthy that three of the top ten artists (Lady Antebellum, Zac
Brown Band and Jason Aldean) are relatively new, affirming the health and

vibrancy of the newer Country music from the past few years.

Artist evaluation trends indicate the appeal of the top-rated artists is stable, if not
increased since 2007. Artists like Jason Aldean, Miranda Lambert and Billy
Currington all show marked growth in their appeal scores and all three now rank
among the top 20 most popular artists measured. Only a couple of artists exhibit

a marked decline in popularity.

Interestingly, Taylor Swift ranks in the bottom tier of the most popular artists,
suggesting her large fan base lies predominantly outside the Country radio P1

audience.

Country P1s most often name Lady Antebellum, Zac Brown Band, The Band
Perry and Jason Aldean as artists they have “just learned about in the last year
or two,” suggesting they are the most notable of the up and coming artists.
These listeners are most likely to name George Straight, Kenny Chesney, Garth
Brooks, Reba McEntire, Toby Keith as their “#1 all-time favorite.” While these all-
time favorites track closely with those named in the 2007 study, we note that

Brad Paisley has joined this exclusive category.
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P1S MORE POSITIVE ABOUT COUNTRY THAN INDUSTRY THINKS

Country radio P1s think about Country radio and Country music more positively
than those working in the Country industry do. Industry professionals believe
Country radio P1s are only moderately satisfied with the choices they have for

Country radio; the reality is that satisfaction rates are very high.

Furthermore, while the industry believes more than half of Country P1ls are
listening less to Country radio than a year ago due to increased media choices
and lack of time, the reality is the overwhelming majority of Country P1s perceive
they are “listening more” to Country radio and the impact of new media choices
on Country radio usage appear relatively minor so far.

Moreover, while the industry believes Country P1s think today’s Country music
has achieved equilibrium and is no better or worse than it was a couple of years
ago, the majority of Country P1s actually feel today’s Country music is definitely

better than a few years ago.

Perhaps the pessimism of the industry with regards to the perceptions of Country
radio P1 is healthy in that it keeps the industry on its toes and striving to
continuously improve the appeal and experience of Country radio and Country
music. However, the industry can go forward confidently with the knowledge the
appeal and satisfaction of its product among Country radio’s core consumers is

fundamentally sound.
COUNTRY P1S ENGAGED WITH NEW MEDIA AND NEW TECHNOLOGY
The study reveals that Country radio P1s are relatively engaged in new media

and technology and a vast array of devices and services compete for their time

and attention.
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A brief sampling of the statistics on Country P1s indicates:

e Three-quarters own an Internet-connected PC or Mac

e Two-thirds own a game console

e Half own an iPod or mp3 player

e Nearly half own a smartphone

e Nearly two-thirds have watched Country music videos on YouTube
e Half are using Facebook

¢ More than one-third have used Pandora streaming Internet radio

Country P1s generally appear to be adopting and using many new media and

new technologies at roughly the same rates as the general population.

The industry has pretty accurate perceptions of the adoption and usage of new
media and technology by Country P1s, with a few exceptions. One noteworthy
exception is how the industry overestimates the importance of radio relative to
other devices. The industry believes Country P1s, if forced to choose only one
electronic or entertainment device, would choose AM/FM radio as the most
important device. In fact, radio ranks a distant third behind Internet-connected
portable computers and smartphones. This underscores how critical it is for
Country radio and Country music to have a significant Internet and mobile media

presence.

The industry also believes that the overwhelming majority of Country P1s wake
up to a clock radio. In reality, Country P1s are just as likely to wake up to a
smartphone as a clock radio, suggesting radio is already engaged in a battle for
the nightstand. This has tremendous implications for morning radio listening and
immediately suggests an opportunity for Country radio to possibly preserve its

wake-up utility by adapting to this phenomenon and creating wake-up apps that
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allow listeners to continue waking up to their favorite Country stations through

their smartphones.

The study further reveals how the content Country radio stations and Country
music artists post on Facebook and share on their websites is somewhat out of
synch with the needs and desires of Country P1 consumers. This suggests the
industry is missing an opportunity and not fully capitalizing on the potential of
these tools.

The industry also has a few misperceptions about Pandora streaming Internet
radio. More than one-third of Country P1s have used Pandora and they have
been using it for a longer period of time and more frequently than the industry
believes. A key finding is that Country P1s already using Pandora say they are
highly “likely” to use it in the car as it becomes available there. When Pandora
exists side-by-side with AM/FM radio on the dashboard, current Pandora users
are almost equally as likely to prefer Pandora as AM/FM radio, with 25%
undecided. This forecasts a looming challenge to Country radio from Pandora

for in-car listening, a place that has long been radio’s almost-exclusive domain.

Lastly, the industry greatly underestimates interest among Country P1s in apps
that would allow them to listen to Country radio stations on their smartphones or

tablet computers (iPad, etc.).

RADIO PROVIDES GREATEST “CONNECTION” TO COUNTRY MUSIC

The study also reveals, despite the explosion of new media and new technology,
how Country radio is overwhelmingly perceived as the medium that most
“connects” consumers to Country music. Country radio remains the predominant

source for Country music consumption and new music discovery among its P1



Country P1 Consumer & New Media Study
February 2011

listeners, reaffirming its ongoing, significant and vital role in the Country music

industry.
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CONCLUSIONS

Country radio and Country music have done a great job creating a strong,
positive position with P1 consumers. The appeal, satisfaction and momentum of
both Country radio and Country music appear as strong and positive as ever.
That Country radio provides the greatest “connection” with the music and drives
new music discovery testifies to its enduring strength and relevance. Thus, the
industry is dealing from a position of perceived strength among Country radio
P1s.

However, Country Pls are already engaging with new media and new
technology and their usage is clearly growing. This presents both challenges
and opportunities for Country radio and Country music. The challenges come
from increased fragmentation and choice. However, given its current position of
strength, the opportunity lies in the industry’s ability to proactively harness new

media and technology for its own purposes.

With these key findings in mind, Coleman Insights offers its recommendations in

the following section.
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RECOMMENDATIONS

1. Country radio and Country music should preserve its
position of strength by investing in and improving the
overall product experience. This means the industry
cannot rest on its laurels. It must continue to invest in the
necessary research and development to deeply know and
understand its consumers, their likes and dislikes and their
evolving perceptions of both Country radio and Country
music so as to successfully refine and improve its product.
Country radio must continue to innovate and develop fresh
content and artists to increase its entertainment value and
the exclusivity of its content. Collectively, this will keep
Country music dynamic and vibrant, and help Country radio

remain engaging, exciting and interesting to the consumer.

2. Country radio and Country music should assert its
leadership position through aggressive advertising and
promotion to maintain brand strength, visibility and
relevance. At a time when the “noise” level from increased
new media and new technology choices is especially high,
the Country industry should invest in advertising and
promotion. Despite the uncertain economy and the
significant financial difficulties faced by the music industry,
this is not a time for Country radio and Country music to sit
on their hands or stand silent, allowing other media choices
and entertainment experiences an unfettered opportunity to
woo its consumers away. Advertising and promotion is the
only proactive way to engage and manage consumer

perception and consumption, cut through the noise and

10
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confusion, maintain the strength and vitality of its brands and

stay visible and relevant.

3. The Country industry should harness new media to
deepen the connection with its brands. The idea is to not
be reactive to new media and technology and to be there
just for the sake of being there. Instead, the industry must
be proactive, using new media and new technology as part
of a cohesive advertising, marketing and content distribution
strategy that not only keeps its brands strong and visible but
facilitates ongoing consumption of its content on a variety of

platforms.

A few things the industry might consider include:

o Smartphone app development: Country P1s own
smartphones and are using smartphone apps.
Smartphones are already a more important device
than radio and are challenging radio’s presence for
both the wake-up and in-car utilities. The industry
needs to be where the consumer is and smartphone
apps, particularly a wake-up app, give the industry a

presence in the rapidly growing mobile media space.

. Social media and website content enhancement:
To better leverage these tools, the industry needs to
do a better job of focusing its social media and
website content more on what Country P1 consumers
really want and less on its mistaken notions of what it

thinks they want.

11
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Alignment of streaming offerings to combat
Pandora: Pandora is an emerging threat, especially
in cars and on smartphones as more ubiquitous
broadband access becomes reality. The key
elements of Pandora’s appeal are customization,
ease of use and fewer commercials. Therefore, to
blunt the uniqueness of Pandora and turn its current
points of differentiation into strategic points of parity,
the Country industry should create streaming

offerings accordingly.

COPYRIGHT FEBRUARY 2011
COLEMAN INSIGHTSe
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' Consumer Sample Composition

100+
Slight changes in sample composition between -
2007 and 2011 due to effect of PPM measurement
80- on audience composition of participating stations
(2011 N = 5,000 Country P15s)
60
56
51
P 49
40 A4
20_ _ 22 22 - Z453
13k = 5
oL = mi

12-17 18-24 25-34 35-44 45-54 55-64 Male Female Caucasian  Hispanic Other/
Refused

02007 W 2011




[ Industry Sample Composition

100+

N=171

80+

60-

Radio Programming Radio Management/Sales Label Management/Sales, Artist, Songwriter, Artist Miscellaneous*
A&R or Promotions Management

* Includes Concert Promotion, Publicist, Publisher, Producer/ Engineer, etc.)
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The Audience




[ Marital Status

Among 18- to 64-Year-Olds

100+ A slight majority of adult

Country P1s are married
7

80+

60

56

404 44

20+

o L

Married Not Married

02007 W 2011




' Education Levels

100+

80+ More than two-thirds of Country P1s
have attended college

SN

High school or One tothree  Four year college Some graduate Advanced Prefer not to
less years of college degree credits degree such as answer
MA, MBA or PhD

02007 W 2011




' Household Income

100-
Country P1s are more affluent and their
30- income distribution is broader than industry
professionals believe
60

Under $25,000 $25,000- $40,000- $60,000- $75,000- $100,000 or Prefer not to
$39,999 $59,999 $74,999 $99,999 above answer

M@ Industry Perception B Country P1s




' Household Income

100+
Little change in reported household income
80+ levels by Country P1s since 2007
60
40+

Under $25,000 $25,000- $40,000- $60,000- $75,000- $100,000 or Prefer not to
$39,999 $59,999 $74,999 $99,999 above answer

02007 W 2011




' Length Listened to Country Music

How long have you been listening to Country Music?

100+
Most Country P1s have been
engaged with Country music for at

80+ least two years
601
40+
20+

4
O_
You just began listening to it recently, You began listening to it more than 2 You have always listened to it, you
inthe last 1-2 years years ago but have not always grew up with it and still enjoy listening
listened to it today

02007 W 2011




' Non-Country Radio Listening

Outside of Country radio, what other types of radio stations do you listen to on a regular

basis?
100+
2007 rank
Country P1s more likely to
80 listen to Classic Rock and Top
40 than in 2007

Classic Top 40 Oldies Soft Rock Alternative  Rap/ Hip R&B Christian Jazz Gospel Country
Rock Rock Hop Only
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' Country Radio Preference

What percentage of Country P1s listen to their favorite Country station most...?

Listening to favorite Country station by Country P1s less likely

100+ ) .
at work than other locations, as one-third do not work

In the car At home In the morning At work

02007 W 2011




' Country P1 Satisfaction

How satisfied are you with what you hear on your favorite Country station?

100+

Country radio satisfaction levels
even stronger than in 2007

80+

Completely satisfied Mostly satisfied Not very satisfied Don't Know

02007 W 2011




[ Satisfaction with Country Radio Choices

How happy are you with the choices you have for Country radio?

100+

Country P1s are much happier with
80 Country radio choices than industry
professionals believe they are

60

1 - Very Unhappy 2 3 4 5 - Very Happy

M Industry Perception B Country P1s




[ Satisfaction with Country Radio Choices

How happy are you with the choices you have for Country radio?

100+
| Satisfaction with Country radio
& Improves from 2007
60-

1 - Very Unhappy 2 3 4 5 - Very Happy

02007 m 2011




' Country Radio Momentum

Are you listening to Country music on the radio more or less than you were one
year ago?

100+ Country P1s overwhelmingly
— “listening more” to Country radio than
iIndustry professionals believe i

80+

60+

40

20+

More Less

M Industry Perception B Country P1s




' Country Radio Momentum

Are you listening to Country music on the radio more or less than you were one
year ago?

100+

80—/ 83

Country P1s as likely
to say they are
listening more as they
were in 2007

60

40+

20+

17

More Less

02007 W 2011




' Why Listening More?

Among Those Who Say They Listen More

Why are you listening to Country radio MORE often than you used to?

100+
As in 2007, appeal of the music and higher

use of radio in general are the leading drivers
80- of “listening more” sentiment

-
]

60 62

Today's Country Listening to radio  More family-friendly  Country stationis  Friends like Country  Media attention  Other favorite station
better more better is gone/ worse

02007 m 2011




" Why Listening Less?

Among Those Who Say They Listen Less

Why are you listening to Country radio LESS often than you used to?

100+
Increased media choice an increasing
- factor among those few who report lower
Country radio listening

Listento Preferolder Notime ListentonewMusicnotas Tastes Kids listento Don'tlike Friends don't Like other
other Country station/ good this changed other music new Country like it music types

sources different year better
(iPod, format

Internet, etc.)

02007 W 2011
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' Country Music Momentum

In general, do you think that the current Country music coming out today is BETTER than
it was a few years ago, WORSE than it was a few years ago, OR about the SAME?

100+
Country P1s more positive about momentum
and appeal of newer Country music than
80+ industry professionals think they are

Better About the same Worse

M@ Industry Perception B Country P1s




' Country Music Momentum

In general, do you think that the current Country music coming out today is BETTER than
it was a few years ago, WORSE than it was a few years ago, OR about the SAME?

100+

P1s somewhat more
% likely to describe music
as better than in 2007

80+

Better About the same Worse

02007 W 2011




' Country Artist Learned About Recently

Please list the name of ONE Country singer/group whom you really like that you first
learned about in the last year or two.

100+

80- Lady Antebellum, Zac Brown
Band, The Band Perry and
Jason Aldean most notable “up-

60- and-coming” artists

/L1

Lady Zac Brown The Band Jason Sugarland Taylor Swift Easton Carrie Brad Paisley Miranda Darius
Antebellum Band Perry Aldean Corbin Underwood Lambert Rucker



[ Favorite Country Artist

Please list the name of ONE Country singer/group who is your #1 all-time favorite.

100+

80+

60+

40+

20+

George Strait and Kenny

Chesney lead highly
fragmented “all-time favorite”
Country artist choices

George  Kenny Brad

. 3 ©
7 0 O O 6
Garth Reba Toby Tim Rascal Taylor
Strait Chesney Paisley Brooks McEntire Keith McGraw  Flatts Swi ift

02007 m 2011

3

Keith
Urban

3

Carrie

Under- Jackson

w ood

4 3

Alan

43

Brooks & Sugar-

Dunn

3

land

2

Lady
Ante-
bellum

4

2

Alabama




Artist Evaluation

Evaluation Average

1 _ Really dislike

Brad Paisley

Tim McGraw

Lady Antebellum
|

Kenny Chesney

Zac Brown Band

George Strait

Newer artists such as Lady
Antebellum, Zac Brown Band and
Jason Aldean among ten most
popular artists

Jason Aldean

Carrie Underwood

Alan Jackson

Blake Shelton

Toby Keith

4.34

4.33

4.31

4.30

Really like — 9




[ Artist Evaluation

Evaluation Average (Continued)

N
w
1SN

1 _ Really dislike Really like — 5

Sugarland

Miranda Lambert

N

Keith Urban

N\
N

Dierks Bentley

I
[EEN

Rascal Flatts

Josh Turner

SN
[N

Reba McEntire

w

P »
= = : ;
~ = I
o i - ~
H
N

Billy Currington

w

Darius Rucker 4.03

Martina McBride

| »
o
S

Luke Bryan




[ Artist Evaluation

Evaluation Average (Continued)

1 — Really dislike 2 3 4 Really like — 5
S —R—
Faith Hill _ 3.98
Little Big Town | 3.8

@

Easton Corbin

Taylor Swift’s

relatively low
popularity

. suggests her fan

base lies outside

the Country radio
P1 audience

Rodney Atkins

fo') (
o1 o)) o)
©

w

Joe Nichols

o
0
a1

Gary Allan

Sara Evans

w
00

Eric Church

w
(00}

Chris Young

1 ‘ : .
= N o1

™~

Taylor Swift




[ Artist Evaluation

Evaluation Average (Continued)

1 — Really dislike 2 3 4 Really like — 5

Craig Morgan

w
~
(6}

The Band Perry

Jerrod Niemann 3.63

w
(o)}
N

Josh Thompson

Steel Magnolia 5

- w
W (

Gretchen Wilson

w

5

N

Lee Brice 3.50

Sunny Sweeney

N
©

LeAnn Rimes

A N
(o)

The JaneDear Girls




[ Artist Evaluation Trend

Evaluation Average

1 _ Really dislike 2 3 4 Really like — 5
| | |
Brad Paisley <
Tim McGraw T
4.30

Kenny Chesney

Zac Brown Band

George Strait

Jason Aldean

Carrie Underwood

Alan Jackson

Blake Shelton

Toby Keith
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[ Artist Evaluation Trend

Evaluation Average (Continued)

1 — Really dislike 2 3 4 Really like — 5
| | |
Sugarland AL
Miranda Lambert
Keith Urban A12
Dierks Bentley #‘M%ﬂ

Rascal Flatts

Josh Turner

Reba McEntire

Billy Currington

Darius Rucker

Martina McBride

Luke Bryan
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[ Artist Evaluation Trend

Evaluation Average (Continued)

1 — Really dislike 2 3 4 Really like — 5
I I I
Montgomery Gentry %09
Faith Hill *ﬁ&
Little Big Town cAee
Rodney Atkins

Easton Corbin

Sara Evans

Gary Allan

Eric Church

Chris Young

Taylor Swift H
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[ Artist Evaluation Trend

Evaluation Average (Continued)

1 — Really dislike 2 3 4 Really like — 5

Craig Morgan 3.78
The Band Perry 3.
Jerrod Niemann 3.63

Josh Thompson

Steel Magnolia

. 3.63]
- 3p]
Gretchen Wilson
Lee Brice
Sunny Sweeney o

LeAnn Rimes

The JaneDear Girls
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' Artist Evaluation Relatively high “Don’t know” scores—

indicating lower Familiarity—may
hamper evaluations of these artists

I
__
__
__
__
I

-

I
I

The JaneDear Girls 16 10 33

I I

Sunny Sweeney (I 10 : 23 15 9 40

0 20 40 60 80 100

B 1 -Reallydislke 02 O3 B4 B5 - Really like B Don't know




' Country Award Show Viewership

Which of the following television specials did you watch in 20107?

100+

Country P1s watch a broader array
of Country Awards shows than
industry professionals believe

801

601

40

20+

CMA Awards ACMAwards  CMT Music Grammy Taylor Swifts CMAMusic CMACountry  American  CMT Artists of
Awards Awards Speak Now Festival: Christmas Country the Year
Country's Awards

Night to Rock

M@ Industry Perception B Country P1s
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New Media




' Media Connections to Country Music

Which of the following makes you feel most connected to Country music?

100+
Country P1s overwhelmingly cite
radio for their strongest connection
80 — g .
to Country music

AM/FM radio Country Music Great American Facebook Twitter Pandora VEVO
Television (CMT) Country (GAC)



[ Device Ownership

Which of the following devices do you own?

100+

o Country P1s own a broad array of media devices

80
78

70
60- 65

60
54

7 6

AM/ FM Internet- Flat screen  Game Cable TV iPodor  Aregular A smart- Traditional Satellite TV SiriusXM Electronic  HD radio iPad or
radio capable PC v console other mp3  mobile phone TV with a satellite reading similar
or Mac player phone tube radio device tablet



' Most Important Device

If you had to choose one, what is the most important electronic or entertainment device in
your life?

100+

Phones and computers most valued devices among Country P1s

80+
Industry wrongly
perceives radio as
6017 | most valued //

AM/FM radio Smartphone Internet- Regular mobile Cable TV iPod/ mp3 player Flat-screen TV Satellite TV
connected PC or phone
Mac

M Industry Perception B Country P1s




[ Smartphone Ownership

Which of the following devices do you own?

100+
Country P1s more likely to own
80+ Android-based than other types of
smartphones
/
60-

N/

Android Blackberry iPhone Other smartphone Windows



' Wake-Up Devices

What device wakes you up in the morning?

100+
Country P1s as likely to use smartphones to wake up as
clock radios, yet industry overwhelmingly believes they
80- are most likely to wake up to clock radios

Clock radio Alarm clock/ watch Cell phone/ TV set CD alarm clock iPod or mp3 player
smartphone

M Industry Perception B Country P1s




[ Device That Wakes You Up

By Demographic & Gender

What device wakes you up in the morning?

100+

Radio vs. smartphone wake-up
dynamic divided by demographic,
80+ converging in the 35-44 age cell

/

60

12-17 18-24 25-34 35-44 45-54 55-64 Male Female

B Clock radio O Cell phone/ smartphone B Alarm clock/ watch




Media Usage

“At Least One A Week” By Demographic & Gender

iPod or other mp3 player

YouTube

Apps on smartphones

Text Messaging

Streaming internet radio

SiriusXM satellite radio

Netflix

Hulu

Twitter

iPad or similar tablet

VEVO

Electronic reading device

Skype

HD radio

MySpace

Podcast

N A B DO OO N O

W N w s b~ bSO

N B D WO~ 01 N O

8
4
4
4
1
5
2
4
2
1

ONOO WO EFRL PMPEP W

Total 12-17 | 18-24 | 25-34 | 35-44 | 45-54 | 55-64 Male | Female
AM/ FM radio 94 97 90 93 95 94 93 94 93
Internet 74 92 80 73 74 69 69 74 75
Television 68 62 63 66 68 70 76 66 70
CMT or GAC 51
Facebook
Mobile phone

N OO0l WO N 01 ©

R W wolo b~ b~ OO

Usage of multiple media pervasive
across the demographic spectrum




Media Momentum

Would you say you are using each of these more, less or about the same as a year ago?

About the

More same Less
Facebook 57 28
Text Messaging 55
Internet 53 / MySpace is
Mobile phone 48 40 4 onIy media
Apps on smartphones 4
IPod or other mp3 player 4 measured
YouTube G / e exhibiting
Streaming internet radio g 40 0 negative usage
Hulu 27 28 0
AM/ FM radio 27 63 0 momentum
VEVO 26 3
Netflix 26 20 0
CMT or GAC 25 52 /
Television 25 58
Electronic reading device 22 O
Skype 0 O O
Twitter 0 0
Sirius XM satellite radio 20
iIPad or similar tablet 0
Pod cast 0 23 $
HD radio 3 4

MySpace




[ Country Media Sampling

Which of the following have you ever done?

100+
Country P1s are most likely to
804 have visited station websites, |-
visited artists websites and
watched Country music videos
60 on YouTube —

40-

201

Visited a radio Visited a Visited a Watched Followed a Followed a Watched other Used Pandora
station's Countryradio  Countryartists Countrymusic Countrymusic Countryradio Country-themed for streaming
website station's website videos on artist on station on entertainment  internet radio

website YouTube Facebook Facebook on YouTube



[ Country Media Sampling

(Continued)

Which of the following have you ever done?

100+

Texting, downloading apps and using
Twitter for consumption of or connecting to
807 Country music less pervasive among
Country Pls

60

Received text Bought or Bought or Received text Followed the  Followed the Retweeteda  Retweeted a
messages downloaded a downloadeda messages Twitter feed of a Twitter feed ofa message from message from
from a Country free App from a free App from a from Country Countrymusic Countryradio the Twitter feed the Twitter feed
radio station music artist radio station  music artists artist station of a Country of a Country
music artist radio station
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Country Media Sampling

Which of the following have you ever done?

Total 12-17 | 18-24 | 25-34 | 35-44 | 45-54

55-64

Visited a radio station's website

Visited a Country radio station's website

Visited a Country artist's website

Watched Country music videos on YouTube

Followed a Country music artist on Facebook

Followed a Country radio station on Facebook

Watched other Country-themed entertainment on YouTube

Used Pandora for streaming internet radio

Received text messages from a Country radio station

Bought or downloaded a free App from a music artist

Bought or downloaded a free App from a radio station

Received text messages from Country music artists

Followed the Twitter feed of a Country music artist

Followed the Twitter feed of a Country radio station

Retweeted from the Twitter feed of a Country music artist

Retweeted from the Twitter feed of a Country radio station

None of the above

Sampling of the most popular forms
of Country new media widespread
across all age cells




[ Following Artists Via Social Media

Among Those Who Follow Artists Via Each Medium

How many Country Music artists do you personally follow on...?

20 Twitter users follow slightly more
artists than Facebook users
N
15-

Facebook Twitter



' Radio Station Facebook Post Interest

Among Those Who Have Followed a Country Radio Station on Facebook

Thinking about the various things radio stations could post on Facebook, which of the
following items would you be MOST vs. LEAST interested in?

100
Station concerts/events, music
news and entertainment news
807 // are most desired content from
radio stations on Facebook
60+
40-
201
0 -
News and information Music news and Entertainmentnews Comments about Reminders about Funny, humorous
about station information and information  things thatare going upcoming specialty observations about
concerts, promotions on in music, TV, programs life
and events movies and

entertainment

B Most O Least




' Radio Station Facebook Post Interest

Among Those Who Have Followed a Country Radio Station on Facebook (Cont.)

Thinking about the various things radio stations could post on Facebook, which of the
following items would you be MOST vs. LEAST interested in?

100+

Little interest in opportunities to
80- purchase station merchandise
and morning show podcasts

[\

[\

40+

20+

Comments about things Advance notice of what Links to funny, entertaining Opportunities to purchase Links to podcasts of the
that are going on in the local songs are coming up happenings in the news station merchandise and station's morning show
community apparel

B Most O Least
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I Artist Facebook Post Interest

Among Those Who Have Followed a Country Artist on Facebook

Thinking about the various things Country music artists could post on Facebook, which of
the following items would you be MOST vs. LEAST interested in?

100-
Most desired artist Facebook
/ content includes concert/tour
/ . .
80+ / schedules/news, music videos
and photos

60

40+

/

20+

[ ]

Concert tour Concert tour Music videos to Photos Artistnews and Links to listento Comments from Comments from
schedule news and watch information and preview the the artist as they the artist as they
updates artists' music tour live their lives

B Most O Least




' Artist Facebook Post Interest

Among Those Who Have Followed a Country Artist Station on Facebook (Cont.)

Thinking about the various things Country music artists could post on Facebook, which of
the following items would you be MOST vs. LEAST interested in?

100+

Low interest in fan-generated
80- content on artists’ Facebook pages

Info on upcoming Live chats with the Links to purchase Fan club Photos posted by Links to purchase Fan discussions
TV appearances artist and download the information fans of concerts  artist merchandise
artists' music and appearances and/or apparel

B Most O Least




' Radio Station Website Content Interest

Among Those Who Have Visited a Country Radio Station Website

Thinking about what content you might find interesting on a Country radio station’s
website, which of the following items would you be MOST vs. LEAST interested in?

100+
Most desired content for Country radio websites include concert

Info, games & contests, streaming audio and song requests

B

60

40+

20+

Concert/tour Games & contests Abilityto listen to the  Requesta song Music news & Information on radio Videos of artist
information radio station online information station events performances

B Most O Least
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100+

Radio Station Website Content Interest
Among Those Who Have Visited a Country Radio Station Website (Continued)

Thinking about what content you might find interesting on a Country radio station’s
website, which of the following items would you be MOST vs. LEAST interested in?

Least desired radio web content included DJ
30- blogs, DJ photos and bios and ability to —
purchase and download music

" [ \\

Local community The latestnews Abilityto listen to Live chat DJ photos &  Abilityto purchase DJ blogs
activities and information custom radio sessions with biographies and download
on music, movies, stations online artists music

TV, entertainment
and celebrities

B Most O Least




[ Country Artists Website Content Interest

Among Those Who Have Visited a Country Music Artist’'s Website

Thinking about what content you might find interesting on a Country artist’'s website, which
of the following items would you be MOST vs. LEAST interested in?

100+

Concert-related items lead the most desired
content from a Country artist’s website

80+

Concert/tour  Abilityto buy Artist Artistnews  Artistphotos Song streams Music video Videos of Ringtone
information concerttickets  biography streams artist downloads
before the performances
general public

B Most O Least




[ Country Artists Website Content Interest

Among Those Who Have Visited a Country Music Artist’'s Website

Thinking about what content you might find interesting on a Country artist’'s website, which
of the following items would you be MOST vs. LEAST interested in?

100+
Fan-generated content least desired
e on Country artist websites
AN

Behind-the- Artist Ability to Live chat Live interview  Artist blogs Exclusive Community Links to
scenes video merchandise purchase and sessions with videos with offerings for message unofficial fan
streams online store download the the artist the artist paid fan club boards sites
artist's music members

B Most O Least




" YouTube Activities

Among YouTube Users

Which of the following activities do you use YouTube for?

100+

—| Country P1s use YouTube for watching
music videos more than anything else —

80+

68

60

47 45 45

40+

204

O_

Watching Watching Watching Playing  Wasting Searching Watching Watching Watching Watching Watching
music random  random songs time for and movie clips from  videos specific  entire TV
videos videos videos |  without finding clips TVshows posted by video shows

somebody find myself having to new music my family channels
tells me buythem & friends

about



' Streaming Internet Radio Usage

Among Streaming Internet Radio Users

Which ONE source of Streaming Internet Radio do you use the most?

100+
AM/FM station streams and Pandora
£l dominate streaming Internet radio usage
among Country P1s
604

Country AMIFM Pandora iHeartRadio  Atlanta—94.9 Non-Country Washington Non- Country Seattle — The Philadelphia—
Radio Stream The Bull AM/FM Radio D.C.-98.7 AW FMRadio New 94.1 92.5 XTU
Stream WMZQ Stream KMPS



' Streaming Devices Used

Among Streaming Internet Radio Users

What devices do you use for Streaming Internet Radio?

100+ Most Country P1s using streaming do so

— via computer; nearly a third also do so via
smartphone

80+

60

40-

20+

Computer Smartphone iPad or other tablet computer



' Pandora Length of Usage

Among Pandora Users

How long have you used Pandora?

100+
More than half of Country P1s
using Pandora has done so for
80 at least a year, far longer than
iIndustry professionals perceive
I N\
60-

Less than 6 months 6 months to 1 year 1-2 years More than 2 years

M Industry Perception B Country P1s




' Pandora Country Music Usage Frequency

Among Pandora Users

How often do you use Pandora to listen to Country music?

100

A quarter of Country P1s who listen to

go+ || Country music via Pandora say they

do so “frequently,” a rate much higher
than industry professionals believe

60+

Frequently Occasionally Rarely Never

M Industry Perception B Country P1s




' Pandora In-Car Usage

Among Pandora Users

Have you ever listened to Pandora in the car?

0 Most Country P1s using Pandora
— have not done so in the car
80- \

60

40+

204

Yes No



[ Likelihood of Pandora In-Car Usage

Among Pandora Users Who Have Never Listened in the Car

How likely would you be to listen to Pandora in the car if it were available to you?

1o Almost a third of Pandora
users who have not
listened in the car are
80 .
extremely likely to do so
/
60+

Extremely Likely Somewhat Likely Not Likely at alll



' Pandora vs. AM/FM Radio In-Car Preference

Among Pandora Listeners

If your car had both AM/FM Radio and Pandora, which would you listen to the most?

100+
Almost as many Country P1s using Pandora
would choose it as would choose AM/FM
807 radio if they had both options in the car

RN

N

AM/FM radio Pandora Don't know



[ iPod/mp3 Player Ownership

100+ More than half of Country P1s
now own an iPod or mp3 player

N

X

60

404 42

20+

0_‘

% Owning iPod/ mp3 Player

02007 W 2011




[ iPod/mp3 Player Ownership

By Demographic & Gender

100+
Increases in iPod/mp3 player
87 ownership observed across all
807 demographics
| 74
6017
58
S
| | 45 i
40 41
2017
O_
12-17 18-24 25-34 35-44 45-49 50-54 55-64 Male Female

02007 W 2011




' Radio Station App Interest

Among App Users

How interested would you be in an App from a radio station that would allow you to listen
to the station on your smartphone or tablet computer?

Lo Country P1s who use apps are much more interested

In radio station apps than the industry thinks

M/

Extremely Interested Somewhat interested Not interested

M Industry Perception B Country P1s
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Music Discovery &
Purchasing




/' Country Music Consumption

In which of the following ways have you enjoyed or “consumed” Country music in the past
year?

100+

— Radio leads, but Country P1s consume
Country music via many different means

Listened to Watched a Purchased a Attended a Watched a Streamed music Downloaded Boughta song or
AM/FM radio music video on physical CD concert music videoon onthe Internet digital songs that a ringtone for my
TV YouTube you paid for cell phone



Country Music Consumption
(Continued)

In which of the following ways have you enjoyed or “consumed” Country music in the past
year?

100

80+

60

40-

Downloaded Downloaded Listened to Attended a club  Watched a music  Downloaded Downloaded a
digital songs you digital albums that SiriusXM satellite video on VEVO digital albums you digital songs from
got for free you paid for radio got for free a file sharing site

like Bit Torrent or
Limewire



/' Country Music Consumption

By Demographic & Gender

In which of the following ways have you enjoyed or “consumed” Country music in the past

year?
Total 12-17 18-24 25-34 35-44 45-54 55-64 Male | Female
Listened to AM/FM radio 91 97 85 87 92 94 94 89 94
Watched a music video on TV 72 83 66 69 74 72 71 70 73
Purchased a physical CD 64 79 64 56 66 65 60 60 68

Attended a concert 60
Watched a music video on YouTube 53
Streamed music on the Internet

Downloaded digital songs that you paid for
Bought a song or a ringtone for my cell phone
Downloaded digital songs you go for free
Downloaded digital albums that you paid for
Listened to SiriusXM satellite radio

Attended a club

Watched a music video on VEVO

Downloaded digital albums you got for free
Downloaded a digital songs from a file sharing site
like Bit Torrent or Limewire

Country P1s in all demographic cells
consume Country music through
multiple means




' Country Music Purchase Location

Which of the following best describes where you purchase Country music?

100+
807 Country P1s most likely to buy
Country music via iTunes, Wal-
60- Mart and Target

Wal-Mart iTunes Online stores Fileshare site Retail Target Garage/ Local, Retail music
(Amazon, downloads electronic estate sales independent stores (FYE,
eBay, etc.) (BitTorrect,  stores (Best record store etc.)

Limewire, etc.) Buy, Fry's, etc.)

M Industry Perception B Country P1s




' Country Music Purchase Location

By Demographic & Gender

Which of the following best describes where you purchase Country music?

Country music purchasing via Wal-Mart vs.
ITunes have opposite demographic profiles

=

Wal-Mart &~ 16 18 32 31
iTunes &~ 47 35 38 18 '

Target 12 15 15

Retail electronic stores like Best Buy or Fry's
Electronics

Online stores like Amazon.com or ebay.com
Download from online sites like Bit Torrent and
Limewire

Women more likely to
buy Country music at
Target than men




/' Country Music Discovery

Which of the following are ways you typically learn about new Country music?

100+
Country radio remains the predominant
source of new music discovery among
80 Country P1s
60+ ¥

Hearing songs AMFM Radio  Word of mouth - Music videos on Commercials on Concerts iTunes Facebook of a YouTube
on AM/FMradio station w ebsites from my friends v AMFM Radio Country music
or family artist



/' Country Music Discovery

(Continued)

Which of the following are ways you typically learn about new Country music?

100+

801

60

40+

Artist w ebsites TV Show Facebook of a TV Commercials Facebookvia Music w ebsites Streaming Movies Hearing music in
Soundtracks or  radio station friends Internet Radio a store or
Performances (e.g. Pandora) brow sing music

in a store



Country Music Discovery
(Continued)

Which of the following are ways you typically learn about new Country music?

5 5
2
0 7
Articles or Hearing songs Hearing songs  Newsletters/  Google, Bing, or Ads in Tw itter Text messages MySpace
reviews in on SiriusXM at clubs Emails other Internet  new spapers,
magazines or satellite radio search engine  magazines or

new spapers circulars



[ Country Music Acquisition & Quantity

How many of each of the following Country music items did you get online in the past three
months?

20

Large gaps between perception of industry
professionals regarding free downloading and
what Country P1s report

154 \

10+

# Full digital albums for yourself that  # Individual songs for yourself that you  # Full digital albums for yourself that  # Individual songs for yourself that you
you paid for paid for you got for free got for free

M Industry Perception B Country P1s




[ Digital vs. Physical Music Purchases

Approximately what percentage of all the music you purchased last year was digital
downloads vs. physical CDs?

L0 Country P1s purchase somewhat more
physical product than industry
80- professionals believe
\
60-
w0t
0_

% Digital downloads purchased last year % Physical CDs purchased last year

M Industry Perception B Country P1s
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